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WEEKDAYS - Stations

Listened to by Time Slot Ll E RSP
104.1Territory FM 24% 26% 36% 27% 16% 23%
Local ABC 105.7 24% 20% 17% (}/7 15% 31%

o
Mix 104.9 27% 35% 25% 26% 27% 13%
Hot 100 26% 15% 18% 25% 18% 6%

Triple J 103.3 FM
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WEEKDAYS - Where

Listened by Time Slot

9AM-
12PM

12-3PM

3-6PM

Car 69% 41% 38% 67%
Own House 29% 27% 19% 18%
Work 16% 49% 54% 25%
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When Listened to Territory FM
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Target Audience 30 +

Local Issues & Talkback

40 Years of Music

Money spent stays in the NT

Adults talking to Adults

Only ever 2 spots per break
Maximum of 8 spots an hour

Local sports analysis

Local Radio Station

Never more than a minute from music

Reach Territory wide
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Sponsorship at no charge to the NTG & Darwin — Palme  rston Community
would value in excess $500,000.00 per annum

200 hours NT Sport per annum

4500 Community Service notices per annum

2000 listener calls per annum on Local Territory |  ssues Access
Volunteer wages if paid in excess of $250,000.00

NTES Broadcasting Territory wide & via web

Local News & Information

Political Discussion

Broadcast Territory Sports Awards

Promotion of life long learning




There is a growing profusion of
content.

The boundaries between traditional
and emerging media are blurring.

Passive consumption is on the decline.

New technologies are enabling new
consumption habits.
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